
Full Name Institution Title

A, Rui University of California, Los Angeles Phd Student

Ali, Ameeqa Stanford University Graduate School of Business Phd Student

Alwan, Vanessa University of Chicago Booth School of Business Phd Student

Amano, Tomomichi Harvard Business School Assistant Professor

Aribarg, Anocha University of Michigan Professor of Marketing

Berman, Ron The Wharton School Assistant Professor of Marketing

Brobeil, Markus Goethe Universität Frankfurt am Main Phd Student

Cai, Peipei INSEAD Phd Student

Chen, Jialie University of Arkansas Assistant Professor of Marketing

Cheng, Mengjie (Magie) Harvard Business School Phd Student

Chia, Rafi Stanford University Graduate School of Business Phd Student

Chintagunta, Pradeep University of Chicago Booth School of Business Professor

Chiong, Khai The University of Texas at Dallas Assistant Professor

Chu, Junhong Hong Kong Universtiy Professor

Chung, Doug University of Texas at Austin Professor

Compiani, Giovanni University of Chicago Booth School of Business Assistant Professor

Daviet, Remi University of Wisconsin-Madison Assistant Professor

Deng, Yuting Columbia Business School Phd Student

Derdenger, Tim Carnegie Mellon University Associate Professor of Marketing and Strategy

Donati, Dante Columbia Business School Assistant Professor

Dong, Xiaojing Santa Clara University Associate Professor

Donkor, Kwabena Stanford University Graduate School of Business Assistant Professor

Du, Shaoyin (Sherry) University at Buffalo Assistant Professor

Ellickson, Paul University of Rochester Professor of Marketing

Fang, Limin University of British Columbia Assistant Professor of Strategy

Fong, Jessica University of Michigan Assistant Professor

Fourkan, MD Kent State University Doctoral Candidate

Fradkin, Andrey Boston University Assistant Professor

Gandhi, Ashvin University of California, Los Angeles Assistant Professor

Gao, Haozhan Stanford University Graduate School of Business Phd Student

Goettler, Ronald University of Rochester Professor

Goldberg, Samuel Stanford University Graduate School of Business Assistant Professor

Grice, Richard NUS Business School Assistant Professor

Hartmann, Wes Stanford University Graduate School of Business The John G. McCoy-Banc One Corporation Professor of Marketing

Haviv, Avery University of Rochester Associate Professor

Hayashida, Kohei University of California San Diego Phd Student

He, Sherry Michigan State University Assistant Professor-Tenure System

Hitsch, Güenter University of Chicago Booth School of Business Kilts Family Professor of Marketing

Hoban, Paul Amazon Sr. Economist Manager

Hollenbeck, Brett UCLA Anderson School of Management Associate Professor

Honka, Elisabeth University of California, Los Angeles Associate Professor of Marketing

Howell, John Brigham Young University Assistnat Professor

Huang, Yufeng University of Rochester Associate Professor of Marketing

Huang, Kang University of Rochester Phd Student

Huang, Guofang Purdue University Associate Professor

Hui, Xiang Washington University in St. Louis Assistant Professor of Marketing

Iakovetskaia, Irina Stanford University Graduate School of Business Phd Student

Janssen, Aljoscha Singapore Management University Assistant Professor

Jeziorski, Przemyslaw UC Berkeley Associate Professor

Joo, Joonhwi The University of Texas at Dallas Assistant Professor

Kalyanam, Kirthi Santa Clara University Professor

Kang, Minji University of Illinois at Urbana-Champaign Phd Student

Kang, Christy Wonryung Stanford University Graduate School of Business Phd Student

Khosravi, Mehrzad University of Washington - Foster School of Business Phd Student

Kim, Yewon Stanford University Graduate School of Business Assistant Professor of Marketing

Kim, Eunsun University of California, Los Angeles Phd Student

Kim, Simon University of Texas at Dallas Phd Student

Klapper, Daniel Humboldt University Berlin Prof. Dr.

Kobayashi, Shunto Questrom School of Business, Boston University Assistant Professor of Marketing

Kong, Xinyao University of Texas at Dallas Assistant Professor of Marketing

Kook, Joe (Kyoung Hwan) Northwestern University Phd Student

Korganbekova, Malika University of Chicago Booth School of Business Phd Student

Kraft, Andreas University of Chicago Booth School of Business Assistant Professor

Kukavica, Tony Stanford University Graduate School of Business Phd Student

Lam, Tai University of California, Los Angeles Assistant Professor



Lattin, James Stanford University Graduate School of Business Robert A. Magowan Professor of Marketing Emeritus

Lee, Youngeun Boston College Assistant Professor

Leng, Dingzhe University of California, Berkeley Phd Student

Lerokomos, Surya Stanford University Graduate School of Business Phd Student

Levine, Julia Johns Hopkins Carey Business School Assistant Professor

Li, Zhijian Northwestern University Phd Student

Li, Ivan UT Dallas Assistant Professor of Marketing

Li, Yiqi University of Michigan Ann Arbor Phd Student

Li, Bingzhao Columbia University Phd Student

Liang, Debbie UC Berkeley Phd Student

Lin, Tesary Boston University Assistant Professor

Liu, Meng Washington U. in St. Louis Assistant Professor of Marketing

Lovett, Mitch University of Rochester/Simon School of Business Senior Associate Dean of Education & Innovation

Luo, Bowen University of Houston Assistant Professor of Marketing

Mao, Ella Stanford University Graduate School of Business Phd Student

Miao, Jin The University of Texas at Dallas Phd Student

Misra, Sanjog University of Chicago Booth School of Business Professor

Morozov, Ilya Northwestern University Assistant Professor

Moshary, Sarah UC Berkeley Assistant Professor

Narayanan, Sridhar Stanford University Graduate School of Business Professor

Natan, Olivia UC Berkeley Assistant Professor

Netzer, Oded Columbia Business School Professor

Nevskaya, Yulia Queen's University Assistant Professor

Orhun, Yesim University of Michigan Associate Professor

Osborne, Matthew University of Toronto Associate Professor of Marketing

Otter, Thomas Goethe University, Frankfurt Professor of Marketing

Park, Yeowoon The University of Texas at Dallas Phd Student

Persson, Joel Spotify Research Research Scientist

Rossi, Peter UCLA Anderson School of Management Collin’s Distinguished University Professor

Sahni, Navdeep Stanford University Graduate School of Business Associate Professor

Sanders, Robert Evan University of California, San Diego Assistant Professor

Seiler, Stephan Imperial College London Professor of Marketing

Shapiro, Brad University of Chicago Booth School of Business Professor of Marketing

Shchetkina, Anya Wharton Phd Student

Shimizu, Kenichi University of Alberta Assistant Professor

Simonov, Andrey Columbia University Associate Professor

Sisodia, Ankit Purdue University Assistant Professor

Smith, Adam University College London Assistant Professor

Sriram, S University of Michigan Professor

Strulov-Shlain, Avner University of Chicago Booth School of Business Assistant Professor of Marketing

Sunada, Takeaki Simon Business School, University of Rochester Assistant Professor

Thomadsen, Raphael Washington University in St. Louis Professor of Marketing

Thomas, Michael University of Missouri Assistant Professor

Tran, Uyen Arizona State University Assistant Professor

Tucker, Catherine MIT Professor

Ursu, Raluca NYU Stern Associate Professor of Marketing

Vijayaraghavan, Sriniketh Texas A&M University, College Station Assistant Professor

Waisman, Caio Northwestern University Associate Professor of Marketing

Wang, Qingliang Xi'an Jiaotong University Associate Professor

Williams, Kevin Yale University Associate Professor

Wu, Ruiqi University of Delaware Assistant Professor of Marketing

Xia, Tianli University of Rochester Assistant Professor

Xu, Yixiang UC Berkeley Phd Student

Yao, Song Washington University in St. Louis Professor of Marketing

Ye, Zikun University of Washington Assistant Professor

Yildirim, Pinar Wharton School Associate Professor

Yoganarasimhan, Hema University of Washington Professor

Zhan, Jiajia Imperial College London Phd Student

Zhan, Ruohan The Hong Kong University of Science and Technology Assistant Professor

Zhang, Jonathan Colorado State University Associate Professor of Marketing

Zhang, Steve NYU Stern Phd Student

Zhang, Walter University of Chicago Booth School of Business Phd Student

Zhang, Mengxia Ivey Business School Western University Assistant Professor of Marketing

Zhang, Zhengwei The University of Texas at Austin Phd Student

Zhao, Mingduo UC Berkeley Phd Student

Zhu, Charlotte UCLA Anderson School of Management Phd Student



Zhu, Shengyu Google Data Scientist, Research


